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Building Your Own Brand - Keep it S.I.M.P.L.E.

Here are 6 Key Steps to Kickstarting a Brand:

Strategize

|dentify

Market

Practice

Before you begin, it’s important to invest time in defining who you are, what
you do, and how you do it differently than anyone else in a similar path.

This is the most important step, as it creates the foundation upon which your
entire brand exists. HAVE FUN WITH IT! Create a vision board or a notebook of
all the key words, phrases, emotions and reasons for what you do and how you
do it. By the time you finish, you should have clear answers to define who you
are, what you do, where and when you do it...but most importantly WHY and
HOW!

What is your mission? Who is your target audience? Begin to identify the
“ideal” customer. Build out a persona for who you want to attract and where
they can be found.

At this stage you should also begin to develop a “brand identity” by designing
a logo, the fonts and colors you think best represents you, as well as your
mission statement, goals and any taglines or slogans you think capture your
brand ID.

Do your Market Research. Study what’s currently working for you and what
isn’t. Think about what your competition is doing well, and what you could do
better. Establish connections with industry leaders (and become one yourself!)

Knowing more about the marketplace you’re entering or competing in will
allow you to establish your own place.

If at first you don’t succeed, try it again, only different. Part of establishing a
brand and building awareness requires practice, patience and a willingness to
be wrong. What works today may not work tomorrow. But with every attempt,
you should study why and how it worked and what didn’t.

Form a habit of trying different approaches, campaigns or advertising
techniques. Repeat the ones that perform well and ditch the ones that aren’t
delivering on your goals.



Educate yourself...constantly. Until your brand is established and can stand on
its own, you have to accept you don’t know everything, and there’s someone
out there who may be able to help. Ask questions. Join communities online of
like-minded people and share your experiences and insight.

Learn

In social marketing, they say “content is king.” But if that’s true, then the DATA
behind how that advertising or messaging is performing is the QUEEN
influencing it all. Study the data. Force yourself to look at performance
statistics.

Brand building is a never-ending experience. It’s not something you can set
and forget. It’s imperative that you engage with your brand and followers
continuously as you grow.

Engage

Some additional takeaways:

Know Your Target Audience: The first step is to truly understand who your target audience is
and where you can find them. As you begin to think about how to brand yourself, start by
considering who your ideal customer will be. Hint: It may not be who you currently engage with.

Define Your Purpose: Before your brand can be found, you have to find YOURSELF! It’s time to
discover why you are different, what makes you or your services unique and why that matters to
those you are serving. Your purpose (or mission) is the foundation of your brand. Not just who
you are, but how and why you do it!

Do Your Market Research: A lot of what you will be a result of thorough market research. Find
out what competitor brands are doing. Look at where they succeed and where they fail. Try to
remember the purpose of building your brand isn’t to replicate what someone else is doing, but
to make it your own within the larger landscape of the market.

Consistency is Key: One of the biggest mistakes new brands make is being inconsistent with
their look and messaging. As you identify what works for your brand, document it! Create
guidelines and assets that will help you and others remain consistent across various platforms
and mediums. The goal is to be putting out something that anyone would recognize is yours.



IS/IS NOT

Circle up to 5 adjectives that describe what the brand IS; X up to 5§ adjectives that it IS NOT

accepting
active
bold

cam
caring

centered challenging

charismatic
charming
comfortable
conservative

courageous creative

detail-oriented
distinctive
down-to-earth
dynamic
earthy
elegant
encouraging
energetic
entertaining
exciting

fashionable
first class
fresh
friendly
funny
helpful

hip
imaginative
in the know
indulgent
ingenious
inspirational
infimate
infuitive
joyful
laid-back
leader
liberating
maternal
modemn
normal

nurturing
old-fashioned
open
personal
positive
powerful
practical
quiet

quirky

real

reliable

safe

savvy
sensual
sensitive
serious
sophisticated
straightforward
strong
supportive
surprising
thoughtful
traditional

trend-setting
trustworthy
up-to-date
warm
wholesome
youthful
other:

other:

other:



